T100-1 Short- Russia Qualitative Evaluation November 2014
Profile assessment

18 active criteria / KPIs in four categories
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18 active criteria / KPIs in four categories

Vitﬂ.lity man 18 points

November 2014

Structure isps

Compitches .. o MoOmentm . . Resources s ips Client Profile -
s Tia TiE T s 13 s Tis T 41 T 4 131 Tx T3 Ti | ™ Tai T24 T2l TS
Frbr-14 Aug M3 Aug 2003 Ses-l4 -4 Juk-14 Seop-l4 Jud-14 op-Ld Sar-14 Someld B ld Foas- 14 dal-14 w14 ak-14 Tows- 14 Sav-14 w14 w14
Toul xwere | PROFILE Score FLOE] i N1l CPV gromahy | Indusory ﬁhr-u Ity MewBiz | Amards Chanpes Digial | Dhiwers- Ini'l Tiosn] Eade %yofpee- | obBIG | Lecsl | Exposure | Chent
DE{‘-I' 2 014 all criteria in| scrwallcritern |in poiss | iz peine | grede grade grade | MNor20l4 | share G'":I-:l-' share % |acoviry 2001 (2013) wiserop | nfoy | Ged riinafio <t incl | diversi madi sbver. | roees | a1 | by
] poines Al | (el | (Aud 13 reeth et PV N3 aver management Spm‘[’sm Services n specig-Frfs | cadon aEATy tizers hm_m wpd | :
—= - im in poi 5lm S safohr | emest 140 oy | =l | clean
(previous : Febr 2014) rp =i ST | bt | 5 bt
OMD Media Direction (19) 4 Dominant 13 11 A A A ] 31 [ELL] 57 37 0 “‘wg;""h" ] 36 12 145 £ | 1944 12 1 | 3312 | 41
Carat (19 23 Dominamt | 11 12 B+ B+ A 74 28 499 73 3 3 Stability 35 47 ] 162 if 44 16 o | 3w | s
Media Instinct (17) 20 Hizh 13 T A+ A B 8 27 31% 6.1 35 15 “"’“]'tg-:"h" 8 14 1 123 bl 25% 8 ] 1920 | ma
Vizeum (22} 19 High T 12 A A A 5 11 -5t 52 31 15 Stahility ar 16 1 m ] I ] 1 | 451 | 34
AD O' Clock (14 16 High 9 7 A A B+ 55 12 41% 31 14 0 ::;"F 16 15 ] 107 43 LT ] 8 | 3316 | 13
OMD OM inct ar23r (3) 13 High § 8 B B+ B+ 45 0.7 13t 2.0 bE] 15 stabiliy 4 n u 174 » 114 [ 5 | 5830 | 75
R = . Froven - -

- el . = o) 7 4 37
Initiative / ADV (§) 12 High 6 6 B A+ B 11 0.8 20% 43 2 6 stabilty 45 15 16 04 38 114 E 5 1-2 51
MEC (@) 10 Good 5 5 B+ B+ B 5 01 | 38 63 &1 6 stability 3 40 6 2565 » 114 8 3| 418 | 4
UM / ADV (5) E Good 3 5 B B: B a2 16 | 3 19 Y ] i an n 1 165 158 5 3 | 6133 | 52

stability
PHD (7) 8 Gond 7 1 B+ B+ A 21 05 | 130% 19 2 0 “‘mg;""h" k] 16 1 155 EE] 16% ] 4 | 6533 | m
ZenithOprimedia (8) Cood 8 ] A A B+ ] 05 2084 7.0 30 2 “""“g;""‘h“ 3 18 ] 198 n 1544 8 3 5825 | 4%
Mindshare (16) 7 Good ] 5 A B+ B+ 24 1F 1% 33 1 6 change a 9 4 185 34 258 g 4 5215 | 87
Mazxus (5) 6 Goud o -1 B+ B+ A 64 2 11% 31 T 0 :ﬁ;'r 17 n 1 111 36 104 1 7 | 6238 | 146
MediaPlan () [ Cood 6 0 A B+ B+ 56 07 1500 1,7 w 1 :ﬁ;’r 12 7 3 74 a 2004 3 [ a1 | 14
Havas Media / ADV (3) 6 Cood ] G B+ E C n 1,2 TH 57 5 0 :]1::; 4 a7 ] 241 1 18% ] 3 6423 | 41
StarLink SMG ) 4 Good 4 ] B+ C A 7 0A 1504 11 2 0 sﬁ:;'r u 15 ] 7 Y| 104 1 o | 3318 | 14
OMD AMS  fncl. Da Vinei (3) 4 Good 6 -2 B+ A+ B b1 11 388 34 1 0 stability M 12 ] 118 35 134 4 5 | 6137 | 15
MediaCom incl. MC2 (%) 3 Average i ] B B- B~ 17 0,9 1480 47 41 3 stability 5 13 5 176 7 2584 8 ] 5818 | 43
Dentsu Smart (2) 3 Average ] 1 B B+ C 12 -0, -Thi 19 15 1 sﬁ:‘: 16 n ] 100 kb 54 3 5 | 6030 | 52
Starcom SMG (1) 2 Average 2 0 B B B 57 0,2 19% 71 13 3 stability 13 31 0 185 M 2044 6 1 76-36 s
- - i - - Froven - - "

. - E 5 5 5 5 5 st 5 -1 L
Arena-Magic Box/ ADV (3) 2 Average 1 1 B+ B B 1 358 15 15 0 ctability 2 i 1 13 4 154 5 | g8 L
Media First / Twiga (4) 1 Average 3 -2 B B+ B+ 4 0.4 350 15 15 1 Change 10 g ] 35 n” 15k 2 1 | 3814 | ma
MediaVest SMG (5) -1 Averaze -1 ] B+ B B+ -18 0.4 ity 41 14 0 stabiliy 1 0 ] 140 bE] 1044 ] 3 | 9561 | 56
LEBL Comm. (-2) -1 Average 2 -3 C B+ B 9 0.2 2104 1.5 15 6 Change § 14 ] 2 n 10% 1 2 350 | ma




T100b- 42- Russia Qualitative Evaluation by Group - November 2014

18 active criteria / KEPIs in four categories
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